Workplace Travel Plan Awards 2012
Application for Travel Plan Distinguished Achiever Certificate (Step 7)

PLEASE NOTE THIS AWARD IS GIVEN FOR TWO YEARS
Please complete this form as well as the Travel Plan Progress Report available at  http://www.tfw.org.uk/services.php#TPAwards  To find out which award you should apply for check the criteria at ‘Travel Plan Awards Steps 2012’ available on our website.
Name of Business/Organisation ……………….

Clearly state how you want your organisation name to appear on any award or certificate

Number of employees …………………………

Main contact name …………………………….

Contact details …………………………………

Please tick the boxes below as appropriate and attach your travel plan document, if not already submitted, for assessment.  Attach any evidence to your application including the Annual Travel Plan Progress Report and please state page/paragraph ….  If the evidence you are asked to provide is included in your Travel Plan document please state: " In travel plan - see page/paragraph ___")

1. Compulsory – at least two boxes needs to be ticked.  
Travel initiatives or travel plans are embedded within your organisation
· Organisation strategies/objectives etc: Travel initiatives or travel plans are linked with internal strategies as a way of showing how the promotion and facilitation of  sustainable travel is ‘embedded’ within your organisation. 

· Travel information: Staff commute, staff business, visitor, client, deliveries have easy access to travel options information and timetables; explain how and where available.  
· Staff recruitment: The organisation’s travel plan and encouragement of sustainable travel is made clear to prospective candidates. Travel information and employee travel benefits are explained and made available to new staff at induction. Please provide detail and evidence.  
· Targets: for sustainable travel modes are set within ISO 14001 or similar environmental plan and monitored.  
· Targets for sustainable travel modes are set within Corporate Social Responsibility plans and/or corporate plans/travel plan/annual report and monitored. 
· Business/Science Parks: Please demonstrate how you use external promotions of sustainable travel via your website, park literature, induction for new tenants and inclusion of businesses in attending travel events and meetings.

2. Compulsory – two boxes needs to be ticked and evidence provided.  

The organisation demonstrates how targets have been achieved
· Explain how your travel plan has been successful over time. Please refer to your travel plan targets and survey/other monitoring results. 

· Which modes of sustainable travel have had most affect in helping your organisation achieve the reduction in drive alone? 

· Explain how your organisation has analysed/acted on the staff survey responses.

3. Compulsory – at least one box needs to be ticked. 

Show how your organisation has improved access to the workplace for clients and/or visitors 

· Hard infrastructure/facilities: what has been provided, such as secure cycle sheds/ car share parking/ funds towards local cycle route improvements/provision.  

· Visitors: What ‘soft measures’ ie information and communications with clients and visitors (survey, information leaflet, using data to improve access such as that collected via entrance barriers and receptions) have been provided?  Enclose examples. In annual travel plan report – see page/paragraph … 
· Has your organisation reduced local congestion/reduced on-street parking/negated the need to extend parking - explain how?

4. Compulsory – three boxes needs to be ticked.  
Demonstrate cost benefits to your organisation 
· The employer has linked sustainable travel measures to support financial/CSR/ environmental policies or sustainable travel.  Sustainable travel/reducing travel is mentioned as a company benefit/ profit within their annual report/financial report to stakeholders or equivalent.
· Made business travel savings by - promoting public transport, car sharing etc. and/or reducing the need to travel by using teleconferencing, thereby saving time and money - is this quantified - show evidence?
· Your Travel Plan measures have allowed the organisation to enjoy long term capital savings as a result of freeing up car park space/not having to expand car parking/building on car park etc 
· Reduced costs on staff recruitment and sickness payments.  Has improving access for staff helped staff retention?  Has an increase in staff walking/cycling and improving their fitness reduced staff sickness?  
· Reduced company costs via tax benefits on some of the following: loans to staff on preferential terms, bicycles and cycling equipment, parking for bicycles, installing showers, emergency ride home for car sharers, company cars having reduced CO2 emissions (vehicle excise duty), works buses, paid holiday offered as an incentive for using environmentally friendly transport, bulk purchase discount on season tickets.

· Reducing demand for car parking/encouraging car sharing and raising income for sustainable travel initiatives through charging for car parking and/or converting car parking space to another use?
5. Compulsory – two boxes needs to be ticked.  

Show that your organisation has given support to benefit local business/local community – perhaps through mentoring
· Meet with other local employer(s)/residents to discuss/improve travel access issues 
· Attended TfW/Travelchoice event(s) either employer cluster meetings or helped mentor other employers at our annual travel plan awards and/or workshop.
· Agree to become a TfW/Travelchoice mentor at network meeting/travel plan awards/workshop

· Support local community activities/run events for local residents/engaged with local residents at public meetings such as the Parish Council.  Please provide press releases/Web pages etc. 
· Evidence of trying to involve employer neighbours in joint travel initiatives.  You may provide minutes of meetings/leaflets/email exchanges etc

6. How well has your organisation been supported by TfW/Travelchoice?  Would you recommend TfW/Travelchoice support to other employers? If so why? Can you recommend additional support or services that TfW/Travelchoice could provide?
7.
Photograph(s) 
(   Photographs enclosed.  Please provide photographs(s) of travel plan initiatives and their promotion which we may use at the Travel Plan Awards event.

8.
Additional Information



What information would you like to pass onto other employers? eg:





Achieving senior management support - and how demonstrated


Any success stories – awards, beneficial PR?


How to overcome difficulties?


What were your 'quick wins' and how were they achieved?


Improved management/staff relations from regularly meeting socially at sustainable events/meetings?


Using services and support from TfW/Travelchoice teams











